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the tubeless tire; various types of rubber compounds designed to adhere to wire and 
fabric used to make the casing; and other types of rubber compounds designed for the 
outside of the tire (e.g., the steel bead, sidewalls, and tread). Following the mixing 
process, the various rubber compounds or batches are milled into slab form for use in the 
factory.47 48 

Several different types of equipment are used to process the rubber formulations 
into multiple OTR tire components. Large machines equipped with rollers known as 
calendars are used to produce sheets of butyl rubber interlining which prevent the 
migration of pressurized air through a tubeless tire casing. Calendars are also used to coat 
tire cord fabric or wire with selected rubber formulations for reinforcement of the tire 
casing which supports the weight of the vehicle. 

Machines called wire winders are used to apply a given rubber batch coating to 
the bead wire and wrap it into an exact circular dimension needed to hold the tubeless 
tire securely to the steel wheel. The smooth rubber pieces that will eventually become 
treads and sidewalls are produced with machines called extruders, which force various 
softened rubber compounds through a die to produce the desired configurations. 

The multiple components that are processed into rubberized assembly elements 
in preparation for tire building process are shown in the diagram of figure I‐4.49 

                                                       
 

47 Certain Off‐The‐Road Tires from China, Investigation Nos. 701‐TA‐448 and 731‐TA‐1117 
(Review), USITC Publication 4448, January 2014, p. I‐14. 

48 Commission staff plant trip to Bridgestone Firestone North America (BFNA) tire plant, Des 
Moines, IA, July 19, 2007. 

49 Ibid. 
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Figure I-4 

OTR tires: OTR tire assembly components 

 
Source: Bridgestone Firestone North America (BFNA), staff field trip, July 19, 2007. 
Commission staff plant trip, Michelin BFGoodrich, Tuscaloosa, AL, April 21, 2015. 

 
OTR tire building is the process in which all of the above individual components 

that make up the tire are sequentially assembled by employees in a circular fashion about 
a horizontally positioned cylindrical drum to create a green (uncured) tire structure. The 
fundamentals of tire assembly may proceed in either one or two stages. Many bias ply 
assemblies are completed in one stage,50 51 while radial tire building often proceeds in 
two stages as shown in figure I‐5. In the first stage, a radial body casing consisting of the 
innerliner, reinforcing plies, rim beads and sidewall rubber is assembled on a rotating, 
collapsible drum that is slightly larger than the bead diameter, while the steel belts and 
tread are assembled on another rotating drum to a diameter that is close to that of the 
final tire.52 Several tire manufacturers and equipment vendors have devised automated 

                                                       
 

50 Certain Off‐The‐Road Tires from China, Investigation Nos. 701‐TA‐448 and 731‐TA‐1117 
(Review), USITC Publication 4448, January 2014, pp. I‐14; 15. 

51 Commission staff plant trip to Bridgestone Firestone North America (BFNA) tire plant, Des 
Moines, IA, July 19, 2007. 

52 Commission staff plant trip to Michelin BFGoodrich, Tuscaloosa, AL, tire plant, April 21, 
2015. 
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tire takes place in the mold at elevated temperature and pressure. Curing times vary 
widely depending upon the size of the tire, and may vary nominally from a few minutes to 
several hours; each tire model requires its own mold. During vulcanization, the original 
weak green tire rubber takes on a strong, durable nature (thermoset), and will not again 
soften with heat due to molecular cross‐linking or bonding of the rubber with the sulfur 
chemical additives.56 57 

 
Figure I-6 

OTR tires: Tire curing process 

 
Source:  Bridgestone Firestone North America (BFNA), staff field trip, July 19, 2007. 
Commission staff plant trip, Michelin BFGoodrich, Tuscaloosa, AL, April 21, 2015. 
 

Following the molding and curing process, the finished tire is moved to the quality 
control area for a final visual and x‐ray inspection. The tires that pass inspection are then 
moved to a warehouse for storage and shipping. Finished, unmounted tires are coded to 
track their whereabouts, and to identify the plant of manufacture and other important 
information.58 59 

                                                       
 

56 Certain Off‐The‐Road Tires from China, Investigation Nos. 701‐TA‐448 and 731‐TA‐1117 
(Review), USITC Publication 4448, January 2014, pp. I‐14; 15. 

57 Commission staff plant trip to Bridgestone Firestone North America (BFNA) tire plant, Des 
Moines, IA, July 19, 2007. 

58 Certain Off‐The‐Road Tires from China, Investigation Nos. 701‐TA‐448 and 731‐TA‐1117 
(Review), USITC Publication 4448, January 2014, pp. I‐16. 

59 Commission staff plant trip to Bridgestone Firestone North America (BFNA) tire plant, Des 
Moines, IA, July 19, 2007. 
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OTR rims, wheels, and tire assemblies 

 
Rim and wheel assembly manufacturing reportedly becomes more complex for 

most products according to end‐use sectors, beginning with the more fundamental 
assemblies for certain nonsubject consumer wheels, to more advanced processes 
required for certain OTR agricultural equipment wheels, and heavier construction and 
industrial equipment wheels.60    

Most of Titan’s agricultural wheels are produced using a rim and center disc. A rim 
is produced by first cutting large steel sheets to required width and length specifications. 
These steel sections are rolled and welded to form a circular rim, which is flared and 
formed in the rollform operation. The majority of discs are manufactured using presses 
that both blank and form the center to specifications in multiple stage operations. This is 
followed by e‐coating wheels using a multi‐step process prior to the final paint top 
coating. 

Larger earthmoving mining and construction steel wheels are manufactured by 
Titan from hot‐and cold‐rolled steel sections. Hot‐rolled sections are generally used to 
increase cross section thickness in high stress areas of large diameter wheels. A special 
cold forming process for certain wheels is used to increase cross section thickness while 
reducing the number of wheel components. Rims are built from a series of hoops that are 
welded together to form a rim base. The complete rim base is made from either three or 
five separate parts that lock together after the rubber tire has been fitted to the wheel 
and inflated. 

In contrast, most nonsubject consumer wheels are manufactured from rims and 
center discs from steel plates. Rims are rolled and welded, and discs are stamped and 
formed from the sheets. The completed wheel assembly entails welding the rims to the 
centers and painting the assembled product.61 

The rim and center disk combination that make up a wheel are shown in figure I‐7. 
As stated in Titan’s cited 10‐K, the center piece configuration may be either welded or 
pressed in multiple stage operations.  

                                                       
 

60 Titan International Form 10‐K for the calendar year period 2014, Securities and Exchange 
Commission, February 26, 2015, pp. I‐3–7. 

61 Ibid. 
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Industry capacity 
 
Domestic capacity utilization decreased from 2012 to 2014. For unmounted OTR tires, 

domestic capacity utilization decreased from *** percent in 2012 to *** percent in 2014.10 For 
mounted OTR tires, domestic capacity utilization *** from *** percent in 2012 to *** percent 
in 2014.11 This relatively low level of capacity utilization suggests that U.S. producers may have 
a substantial ability to increase production of product in response to an increase in prices. 
 
Alternative markets 

 
U.S. producers’ exports of unmounted tires, as a percentage of total shipments, 

decreased slightly from *** percent (*** tires) in 2012 to *** percent (*** tires) in 2014,12 
indicating that U.S. producers may have some ability to shift shipments between the U.S. 
market and other markets in response to price changes. 
 
Inventory levels 

 
U.S. producers’ inventories of unmounted OTR tires fluctuated but showed an overall 

decrease from *** percent of total shipments (*** tires) in 2012 to *** percent of total 
shipments (*** tires) in 2014. U.S. producers’ inventories of mounted OTR tires increased from 
*** percent of total shipments (*** tires) in 2012 to *** percent of total shipments (*** tires) 
in 2014. These inventory levels suggest that U.S. producers may have a limited ability to 
respond to changes in demand with changes in the quantity shipped from inventories. 
 
Production alternatives 

 
*** of five responding U.S. producers stated that they could switch production from 

unmounted OTR tires to other products such as all-terrain vehicles (“ATVs”), lawn and garden, 
and power sports tires. No U.S. producers reported an ability to shift production from mounted 
OTR tires to other products.  
 
Supply constraints 

 
U.S. producers/importers *** reported capacity limitations and high demand in 2012 

contributed to supply limitations. U.S. importer *** reported that tires for *** have been 
difficult to obtain in the United States.  
                                                      
 

10 Domestic capacity utilization for unmounted OTR tires was *** percent lower in January-
September 2015 than the same period in 2014. 

11 Domestic capacity utilization for mounted OTR tires was *** percent lower in January-September 
2015 than in the same period in 2014. 

12 U.S. producers’ exports of mounted tires, as a percentage of total shipments, *** slightly from *** 
percent (*** tires) in 2012 to *** percent (*** tires) in 2014. 
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Subject imports from China13  

 
Based on available information, producers of OTR tires from China have the ability to 

respond to changes in demand with moderate-to-large changes in the quantity of shipments of 
OTR tires to the U.S. market.14 The main contributing factor to this degree of responsiveness of 
supply is the availability of unused capacity, but responsiveness is limited by the lack of 
alternate markets, relatively small inventories, and no ability to produce alternate products. 
 
Industry capacity 

 
Responding Chinese producers reported that production capacity of mounted tires 

fluctuated during 2012-14, *** from *** to *** tires in 2013, and then increasing to *** tires in 
2014.15 Capacity utilization rates also fluctuated, *** from *** percent in 2012 to *** percent 
in 2013, and then *** to *** percent in 2014. Petitioner reported that a Chinese producer 
announced plans to build a new specialty tire plant in 2015.16 
 
Alternative markets17 

 
Responding Chinese producers reported fluctuating export shipments of mounted tires, 

showing an overall decrease during 2012-14. Export shipments to the United States *** from 
*** percent of total shipments (*** tires) in 2012 to *** percent (*** tires) in 2013, and 
increased to *** percent (*** tires) in 2014.  
 
Inventory levels 

 
Responding Chinese producers reported *** inventory levels of mounted tires from *** 

tires (*** percent of total shipments) in 2012 to *** tires (*** percent of total shipments) in 
2014. 

 
 

                                                      
 

13 The Commission received two questionnaire responses from Chinese producers. The exports of 
these firms accounted for *** percent of imports of mounted OTR tires from China in 2014.  

14 Data presented in the following text refer only to mounted OTR tires from China. Data pertaining 
to nonsubject unmounted tires from China will be included in footnotes. 

15 Production capacity of nonsubject unmounted tires from China fluctuated, increasing from *** 
tires in 2012 to *** tires in 2013, and declining to *** tires in 2014. Capacity utilization also fluctuated, 
increasing from *** percent in 2012 to *** percent in 2013, and declining to *** percent in 2014 . 

16 Conference transcript, p. 54 (Drake).  
17 Export shipments of nonsubject unmounted tires from China increased from *** percent of total 

shipments (*** tires) in 2012 to *** percent (*** tires) in 2014. Top markets for Chinese unmounted 
tires are the UAE, Russia, and Mexico. 
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Inventory levels 
 
End-of-period inventories of unmounted tires increased from over 420,000 tires in 2012 

to over 532,000 tires in 2014, and inventories accounted for 5.2 percent of total shipments in 
2014. 
 
Production alternatives 

 
Five of 14 responding Indian producers reported an ability to shift from the production 

of unmounted OTR tires to other products, including bias ply light truck and truck tires. Indian 
producer *** reported that some light commercial vehicle tires can potentially be produced in 
the same curing press as small tractor front tires. All responding Indian producers indicated that 
there are no production alternatives for mounted tires. 
 
Supply constraints 

 
No Indian producers reported production constraints. Several importers indicated that 

strikes at the West coast ports caused some availability issues in 2015. 
 
Subject imports from Sri Lanka21 

 
Based on available information, producers of OTR tires from Sri Lanka have the ability to 

respond to changes in demand with moderate changes in the quantity of shipments of OTR 
tires to the U.S. market. The main contributing factors to this degree of responsiveness of 
supply is some available capacity, though responsiveness is constrained by relatively small 
inventories. 
 
Industry capacity 

 
Responding Sri Lankan producers reported an *** in capacity of unmounted tires from 

about *** tires in 2012 to almost *** tires in 2014. The capacity utilization rate for unmounted 
tires increased slightly overall from *** percent in 2012 to *** percent in 2014. Capacity for 
mounted tires *** from *** in 2012 to *** in 2014, and the capacity utilization rate *** slightly 
from *** percent in 2012 to *** percent in 2014.  

Petitioners stated that Trelleborg expanded its OTR tire plant in Sri Lanka in 2010.22 
 

                                                      
 

21 The Commission received two questionnaire responses from Sri Lankan producers. The exports of 
these firms accounted for *** percent of imports of unmounted OTR tires and *** percent of imports of 
mounted OTR tires from Sri Lanka in 2014.. 

22 Conference transcript, p. 54 (Drake).  
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U.S. inland transportation costs 

 
A large majority of responding U.S. producers (*** of 5) and importers (20 of 23) 

reported that they typically arrange transportation to their customers. U.S. producers reported 
that their U.S. inland transportation costs ranged from 2 to 5 percent while importers reported 
costs of 1 to 25 percent (averaging 5.9 percent). 

 

PRICING PRACTICES 

Pricing methods 
 

U.S. producers and importers reported using transaction-by-transaction negotiations, 
contracts, and price lists. U.S. producer *** reported that depending on the customer, prices 
may be determined by transaction-specific negotiations. As presented in table V-1, U.S. 
producers and importers use a variety of pricing methods, but the plurality of responses for 
both producers and importers was set price lists.  
 

Table V-1 

OTR tires: U.S. producers and importers reported price setting methods, by number of responding 
firms1 

Method U.S. producers U.S. importers 

Transaction-by-transaction *** 12  

Contract *** 7  

Set price list *** 18  

Other *** 4  
  1 The sum of responses down may not add up to the total number of responding firms as each firm was 
instructed to check all applicable price setting methods employed. 
 
Source: Compiled from data submitted in response to Commission questionnaires.  
 

U.S. producers reported selling *** percent of their product under long-term contract, 
and about *** percent of their shipments were made in the spot market. U.S. importers 
reported selling the vast majority of their product in the spot market (table V-2). Petitioner 
Titan stated that OEM sales are generally made through contracts, and sales to the aftermarket 
are generally in the spot market.8 

                                                      
 

8 Conference transcript, pp. 29, 84 (Nutter, Brewer). 
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Table V-2 

OTR tires: U.S. producers’ and importers’ shares of U.S. commercial shipments by type of sale, 
2014 

Item U.S. producers Subject U.S. importers 

  Share (percent) 

Share of commercial U.S. 
shipments.-- 
   Long-term contracts *** 0.4 

Annual contract *** 2.1 

Short-term contracts *** 5.6 

Spot sales *** 91.9 
  Note.--Because of rounding, figures may not add to the totals shown.  
 
Source: Compiled from data submitted in response to Commission questionnaires. 
 

Petitioner Titan stated that some of its OEM customers are covered by multiyear 
contracts, but many of its contracts contain escape clauses by which the customer can request 
a lower price if faced with a better offer from another seller. It also argued that it faces 
pressure to lower prices from OEM customers even without a formal escape clause.9  

 
Sales terms and discounts 

 
Most U.S. producers and importers typically quote prices on a delivered basis. All U.S. 

producers reported offering quantity and/or total volume discounts. U.S. producer/importer 
*** reported that its discounts are based on quantities purchased and market conditions. A 
plurality of importers (12 of 26) reported offering no discounts. Importer *** indicated that its 
discounts were contractually determined. Importer *** reported offering discounts ***, and 
three importers reported offering early payment discounts. Importer *** reported that it offers 
a ***.  

Several producers reported offering a variety of sales terms; *** of four responding 
producers reported net 30 days sales terms, *** reported net 60 days, and *** reported 2/10 
net 30 days. U.S. producer *** reported sales terms of ***. A plurality of importers reported 
commonly offering sales terms of net 30 days. However, three importers reported offering net 
90 days. *** reported wire against shipment, and *** reported ***. 

 
Branding 

 
Respondents reported that there is a price premium for brands because of perceived 

quality differences and brand recognition. According to respondents, the OTR market is 
generally split into three tiers. The top tier includes Michelin, Bridgestone, Firestone, and 

                                                      
 

9 Conference transcript, p. 30 (Nutter); petitioners’ postconference brief, p. 23.  
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Goodyear branded tires. Petitioner Titan is considered to be in the second tier with some 
Chinese producers. Other Chinese and Southeast Asian producers are considered to be in the 
third tier.10 

 
PRICE DATA 

 
The Commission requested U.S. producers and importers to provide quarterly data for 

the total quantity and f.o.b. value of the following OTR tires products shipped to unrelated U.S. 
customers during January 2012-September 2015.11 

 
Irrigation pivot tire, size 11.2-38, ply rating of 6, weight from 90 to 125 lbs., rim width 10 inches. 

Product 1.-- Irrigation pivot tire, size 11.2-38, ply rating of 6, weight from 90 to 125 lbs., rim 
width 10 inches, unmounted, tire only. 

Product 2.-- Irrigation pivot tire, size 11.2-38, ply rating of 6, weight from 90 to 125 lbs., rim 
width 10 inches, sold as part of a kit. 

Product 3.-- Irrigation pivot tire, size 11.2-38, ply rating of 6, weight from 90 to 125 lbs., rim 
width 10 inches, wheel-mounted tire. 

 
Rear farm tire, size 9.5-24, ply rating of 6, weight from 48 to 58 lbs., rim width 8 inches. 

Product 4.-- Rear farm tire, size 9.5-24, ply rating of 6, weight from 48 to 58 lbs., rim width 8 
inches, unmounted, tire only. 

Product 5.-- Rear farm tire, size 9.5-24, ply rating of 6, weight from 48 to 58 lbs., rim width 8 
inches, sold as part of a kit. 

Product 6.-- Rear farm tire, size 9.5-24, ply rating of 6, weight from 48 to 58 lbs., rim width 8 
inches, wheel-mounted tire. 

 
Front farm tire, size 9.5L-15, ply rating of 8, weight from 25 to 32 lbs., rim width 8 inches. 

Product 7.-- Front farm tire, size 9.5L-15, ply rating of 8, weight from 25 to 32 lbs., rim width 8 
inches, unmounted, tire only. 

Product 8.-- Front farm tire, size 9.5L-15, ply rating of 8, weight from 25 to 32 lbs., rim width 8 
inches, sold as part of a kit. 

Product 9.-- Front farm tire, size 9.5L-15, ply rating of 8, weight from 25 to 32 lbs., rim width 8 
inches, wheel-mounted tire. 

 
Skid steer tire, size 10-16.5, ply rating of 10, weight from 55 to 85 lbs., rim width 8.25 inches. 

Product 10.-- Skid steer tire, size 10-16.5, ply rating of 10, weight from 55 to 85 lbs., rim width 
8.25 inches, unmounted, tire only. 

                                                      
 

10 Conference transcript p. 123 (Mazzola); GOSL post-conference brief, p. 14; Alliance’s 
postconference brief, p. 29. 

11 Petitioner raised concerns about the ***. Petitioners’ postconference brief, p. 29. Respondents 
raised concerns regarding the broad product mix (such as variations in weight, and SKUs) possible within 
each pricing product definition. CEAT’s postconference brief, p. 42; Alliance’s postconference brief, p. 
28. 
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Product 11.-- Skid steer tire, size 10-16.5, ply rating of 10, weight from 55 to 85 lbs., rim width 
8.25 inches, sold as part of a kit. 

Product 12.-- Skid steer tire, size 10-16.5, ply rating of 10, weight from 55 to 85 lbs., rim width 
8.25 inches, wheel-mounted tire. 

 
Five U.S. producers and 18 importers provided usable pricing data for sales of the 

requested products, although not all firms reported pricing for all products for all quarters.12 13 
Pricing data reported by these firms accounted for approximately *** percent of U.S. 
producers’ shipments of unmounted OTR tires and *** percent of U.S. producers’ shipments of 
mounted tires during 2012-14. No pricing data were reported for subject mounted OTR tires 
from China. Pricing data reported by importers of unmounted OTR tires from India accounted 
for approximately *** percent of commercial shipments of unmounted OTR tires during 2012-
14.14 Pricing data reported by importers of OTR tires from Sri Lanka accounted for about *** 
percent of commercial shipments of unmounted OTR tires from Sri Lanka, and about *** 
percent of commercial shipments of mounted tires from Sri Lanka during 2012-14. 

Price data for products 1, 4, 6, 7, 9, 10, and 12 are presented in tables V-3 to V-8 and 
figures V-2 to V-7. 15 16 Nonsubject country prices for unmounted OTR tires from China and OTR 
tires from Thailand are presented in Appendix E. 
 

Table V-3 

OTR tires: Weighted-average f.o.b. prices and quantities of domestic and imported product 11 and 
margins of underselling/(overselling), by quarters, January 2012-September 2015 

 

* * * * * * * 

                                                      
 

12 Per-unit pricing data are calculated from total quantity and total value data provided by U.S. 
producers and importers. The precision and variation of these figures may be affected by rounding, 
limited quantities, and producer or importer estimates. 

13 The Commission requested pricing data for four products, sold as unmounted tires, as kits, and as 
wheel-mounted tires, based on information presented in the petition. However, petitioners and 
respondents agreed that OTR tires are not sold as kits, and no pricing data were reported for kits. 
Conference transcript, pp. 82 (Stewart), 203-4 (Arnold, Mazzola, Clark). 

14 There were no reported shipments of mounted OTR tires from India. 
15 No pricing data were reported for products 3 and 9. 
16 Pricing data for unmounted tires from China (products 1, 4, 7, and 10) are presented but are not 

subject to these investigations. 
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Figure V-5 

OTR tires: Weighted-average prices and quantities of domestic and imported product 71, by 
quarters, January 2012-September 2015 

 

 * * * * * * * 

 

Figure V-6 

OTR tires: Weighted-average prices and quantities of domestic and imported product 101, by 
quarters, January 2012-September 2015 

 

* * * * * * * 

 
Figure V-7 

OTR tires: Weighted-average prices and quantities of domestic and imported product 121, by 
quarters, January 2012-September 2015 

 

* * * * * * * 

 
Price trends 

 
Prices decreased overall during January 2012-September 2015. Table V-11 summarizes 

the price trends, by country and by product. As shown in the table, domestic price decreases 
ranged from 3.8 to 32.1 percent during January 2012-September 2015 while subject import 
price decreases ranged from 2.5 to 21.5 percent. 
 

Table V-11 

OTR tires: Summary of weighted-average f.o.b. prices from the United States and China, India, and 
Sri Lanka 

 
* * * * * * * 

 
Price comparisons 

 
As shown in table V-12, prices for OTR tires imported from subject countries were below 

those for U.S.-produced product in 67 of 88 instances (*** short tons); margins of underselling 
ranged from 0.1 to 51.0 percent. In the remaining 21 instances, prices for OTR tires from China, 
India, and Sri Lanka were between 0.8 and 23.0 percent above prices for the domestic product. 
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Table V-12 

OTR tires: Instances of underselling/overselling and the range and average of margins, by country 
and by product, January 2012-September 2015 

Source 

Underselling 

Number of 
quarters Quantity (tires) 

Average margin 
(percent) 

Margin Range 
(percent) 

Min Max 

China mounted 0  0  --- --- --- 

India unmounted ***  ***  ***  ***  ***  

India mounted 0  0  --- --- --- 

India underselling ***  ***  ***  ***  ***  

Sri Lanka unmounted ***  ***  ***  ***  ***  

Sri Lanka mounted 0  0  --- --- --- 

Sri Lanka underselling  ***  ***  ***  ***  ***  

Total subject 
underselling 67  ***  25.6  0.1  51.0  

Source 

(Overselling) 

Number of 
quarters Quantity (tires) 

Average margin 
(percent) 

Margin Range 
(percent) 

Min Max 

China mounted 0  0  --- --- --- 

India unmounted ***  ***  *** *** *** 

India mounted 0  0  --- --- --- 

India underselling ***  ***  *** *** *** 

Sri Lanka unmounted 0  0  --- --- --- 

Sri Lanka mounted ***  ***  *** *** *** 

Sri Lanka underselling  ***  ***  *** *** *** 

Total subject 
underselling 21  ***  (11.3) (0.8) (23.0) 

  1 These data include only quarters in which there is a comparison between the U.S. and subject product.  
 
Source: Compiled from data submitted in response to Commission questionnaires. 
 

LOST SALES AND LOST REVENUE 
 

Of the five responding U.S. producers, four reported that they had to reduce prices, and 
one reported that it also had to roll back announced price increases. Four firms reported that 
they had lost sales, and two U.S. producers (***) submitted lost sales and lost revenue 
allegations. The two responding U.S. producers identified 15 firms where they lost sales or 
revenue (two consisting of lost sales allegations only and 13 consisting of both lost sales and 
lost revenue allegations). U.S. producers submitted allegations against China, India, and Sri 
Lanka. U.S. producers submitted allegations for the entire period during January 2012-
September 2015, and all allegations covered individual sales. Submitted allegations covered 
product types including ***. Staff contacted 15 purchasers and received responses from seven 
purchasers. Responding purchasers reported purchasing 1,079,085 unmounted and mounted 
OTR tires in 2014 (table V-13).  
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Table V-13 

OTR tires: Purchasers’ responses to purchasing patterns 

 
* * * * * * * 

 
During 2014, purchasers purchased *** percent of unmounted OTR tires from U.S. 

producers, *** percent from India, *** percent from Sri Lanka, *** percent from nonsubject 
countries, and *** percent from “unknown source” countries. During 2014, purchasers 
purchased *** percent of mounted OTR tires from U.S. producers, *** percent from China, *** 
percent from India, *** percent from nonsubject countries, and *** percent from “unknown 
source” countries. No purchaser reported purchasing mounted OTR tires from Sri Lanka.  

Of the responding purchasers, two reported decreasing purchases from domestic 
producers, two reported increasing purchases, and two reported fluctuating purchases. No 
purchaser did not purchase U.S. product (table V-14).17 Purchaser *** reported business 
growth as the reason for increasing domestic purchases. Purchaser *** reported that its 
domestic purchases decreased due to the brand preferences of an end user. Two purchasers 
(***) reported that purchases from domestic producers fluctuated based on product demand 
and farming sector performance. *** stated that weather (as a driver of agricultural demand) 
factors affect its purchasing patterns more than price.  
 

Table V-14 

OTR tires: Changes in purchasing patterns from U.S., subject, and nonsubject countries, January 
2012-September 2015 

Source of purchases 
Did not 

purchase Decreased Increased Constant Fluctuated 

United States 0  2  2  0  2  

China 0  2  2  0  1  

India 1  1  1  2  0  

Sri Lanka 3  0  2  0  0  

All other countries 0  0  3  2  0  

Sources unknown 4  0  0  1  0  
 
Source: Compiled from data submitted in response to Commission questionnaires.  
 

Of the seven responding purchasers, two purchasers reported that they had shifted 
purchases of OTR tires from U.S. producers to imports from Sri Lanka, and one purchaser 
reported shifting purchases to OTR tires from India since 2012. All three of these purchasers 
reported that price was the reason for the shift, and the reported estimated share of purchases 
shifted ranged from *** to *** percent (table V-15).  
 

                                                      
 

17 Of the seven responding purchasers, two purchasers indicated that they did not know the source 
of the OTR tires they purchased.  
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Table V-15 

OTR tires: Purchasers’ responses to shifting supply sources since 2012 

 
* * * * * * * 

 
Of the six responding purchasers, two reported that U.S. producers had reduced prices 

in order to compete with lower-priced imports from subject countries (table V-16). The 
reported estimated price reductions ranged from 5 to 15 percent. Purchaser *** reported that 
U.S. producers lowered their prices mainly due to declining raw material costs, but also to 
compete with high quality, low-priced OTR tires from India.  
 

Table V-16 

OTR tires: Purchasers’ responses to U.S. producer price reductions 

 
* * * * * * * 

 
In responding to the lost sales lost revenue survey, purchaser *** provided additional 

comments: “***.” 
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PART VI: FINANCIAL EXPERIENCE OF U.S. PRODUCERS 
 

BACKGROUND 
 

The financial results of five U.S. producers of OTR tires are presented in this section of 
the report. All responding U.S. producers reported their financial results on the basis of U.S. 
generally accepted accounting principles (“GAAP”) for calendar‐year periods.1 

With respect to its U.S. operations, ***.2 3 
While OTR tire revenue primarily represents commercial sales, *** also reported 

internal consumption4 and a small volume of transfers to related firms were reported by ***.5 
 

OPERATIONS ON OTR TIRES 
 

Table VI‐1 presents aggregated data on U.S. producers’ operations in relation to OTR 
tires over the period examined, while table VI‐2 presents selected company‐specific financial 
data. 

BFNA and Titan account for the *** of sales presented in table VI‐1: ***, of total sales 
value.  The remaining producers Specialty, Goodyear, and Carlstar accounted for *** percent, 
respectively, of total sales value. The industry’s total net sales value decreased by *** percent 
from 2012 to 2014 and was *** percent lower in interim 2015 when compared to interim 2014. 
As shown in table VI‐2, net sales unit values varied greatly between companies, with the lowest 
net sales unit value being *** and the highest being ***. This is due to different product mixes 
between the companies reporting data. With the exception of ***, all companies reported 
lower net sales unit values in 2014 when compared to 2012.6 

 
Table VI-1 
OTR tires: Results of operations of U.S. producers, 2012-14, January-September 2014, and 
January-September 2015 
  

*            *            *            *           *            *            * 
 
  

                                                      
 

1 ***. 
2 ***. 
3 The Commission’s current practice requires that relevant cost information associated with input 

purchases from related suppliers correspond to the manner in which this information is reported in the 
U.S. producer’s own accounting books and records. See 1,1,1,2‐Tetrafluoroethane from China, Inv. Nos. 
701‐TA‐509 and 731‐TA‐1244 (Final), USITC Publication 4503, December 2014, pp. 23 and 37. 

4 ***.  
5 Staff collected financial data that included value‐added data for net sales and the components of 

cost of goods sold (“COGS”) for producers who mounted OTR tires. ***. 
6 *** 
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Table VI-4  
OTR tires: Variance analysis on the operations of U.S. producers, between fiscal years and 
between partial year periods 

 

*            *            *            *           *            *            * 
 

CAPITAL EXPENDITURES AND RESEARCH AND DEVELOPMENT EXPENSES 
 

Table VI‐5 presents capital expenditures and research and development (“R&D”) 
expenses by firm. As shown in table VI‐5, ***. Overall, capital expenditures decreased by *** 
percent from 2012 to 2014 and *** when comparing interim 2015 to interim 2014. 
 
Table VI-5  
OTR tires: Capital expenditures and research and development expenses of U.S. producers, 2012-
14, January-September 2014, and January-September 2015 

 

*            *            *            *           *            *            * 
 

ASSETS AND RETURN ON ASSETS 
 

Table VI‐6 presents data on the U.S. producers’ total assets9 and their return on 
investment (“ROI”). As reported by the industry, total assets decreased from $*** in 2012 to 
$*** in 2014. 

 
Table VI-6 
OTR tires: U.S. producers’ total assets and return on investment, 2012-14 

 
*            *            *            *           *            *            * 

 
CAPITAL AND INVESTMENT 

 
The Commission requested U.S. producers of OTR tires to describe any actual or 

potential negative effects of imports of OTR tires from China, India, or Sri Lanka on their firms’ 
growth, investment, ability to raise capital, development and production efforts, or the scale of 
capital investments. Table VI‐7 presents U.S. producers’ responses.  

 
  

                                                      
 

9 With respect to a company’s overall operations, staff notes that a total asset value (i.e., the bottom 
line number on the asset side of a company’s balance sheet) reflects an aggregation of a number of 
assets which are generally not product specific. Accordingly, high‐level allocation factors were required 
in order to report a total asset value for OTR tires. 
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Table VII-3 
OTR tires: Data on the unmounted OTR tire industry in China, 2012-14, January to September 
2014, January to September 2015, and calendar year projections for 2015 and 20165 
 

*            *            *            *            *            *            * 

 
Table VII-4 
OTR tires: Data on the mounted OTR tire industry in China, 2012-14, January to September 2014, 
January to September 2015, and calendar year projections for 2015 and 2016 
 

*            *            *            *            *            *            * 

 

  Alternative products 
 

Chinese firms did not report any other products that were produced using the same 
machinery as the subject merchandise. 

                                                            
 

5 Unmounted OTR tires from China are not part of the scope for these investigations because they 
are currently under order. Unmounted tire statistics are shown here only for informational purposes. 
Internal consumption of unmounted tires feed into the production of mounted tires. 
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